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Reach influential decision makers who light the world
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WHO WE ARE

LD+A (Lighting Design and Application) authoritatively reports on the
latest technical developments, industry trends and news of the lighting

industry.

LD+A is a magazine for professionals involved in the art, science, study,
manufacture, teaching and implementation of lighting. LD+A is designed

to enhance and improve the practice of lighting.

LD+A readers rely on us to report, in a concise, comprehensive manner,
the latest technical developments and industry trends, as well as the

latest news of the industry.
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D+Ais published by the llluminating Engineering Society

of North America (IES). LD+A is the only paid circulation

publication reaching lighting professionals. Of the

more than 8,000 subscribers, approximately 7,500 are
IES members who pay to receive LO+A with a portion of their
membership dues. Nonmember subscribers also pay to receive
LD+A. |ES membership offers LD+A advertisers a stable and
dedicated readership: about 85% of IES members renew their
membership annually.
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Since 1906, the IES has been the hub of an extensive
influential network of lighting professionals, allied
organizations, and individuals interested in lighting. Early
adoption of lighting products and services by the IES
lighting community can contribute to broader use within the
industry (see page 4). The IES is also the pre-eminent voice
and advocate for quality lighting. Lighting practitioners

rely on |IES standards, and look to the IES for guidance on
lighting practices.

Gold Award in the “Professional Silver Award in the “Professional
Society Magazine” category, 2010 Society Magazine” category, 2007 /
Association Trends All-Media Contest  Association Trends All-Media A
Bronze EXCEL Award in the RERHERE

“Magazine-Cover Photo lllustration” Gold Award in the “Most Improved
category, 2008, from the Society of Magazine” category, 2006 Association
National Association Publications Trends All-Media Contest

Bronze Award in the “Professional Silver Award in the *Professional

Society Magazine” category, 2008
Association Trends All Media Contest

Society Magazine” category, 2006
Assaociation Trends All-Media Contest

Silver Award in the "Commemoration/
Tribute” categary, 2006 Association

Trends All-Media Contest

NEW LD+A E-REPORT

LD+A e-reportis a new monthly
newsletter delivered electronically
to 24,000 lighting professionals
and it includes content not found
in the print edition. There is one
exclusive sponsorship opportunity
available for each issue. For more
details about audience, content
and sponsorship opportunities, see
page 15.

LD+A ADS ONLINE

The online version of the magazine,
available exclusively to IES
members, now offers interactive
advertising. Those reading LD+A
on www.ies.org will be able to
click on web (or email) addresses
included in an ad, linking them to
more information on products and
manufacturers.

LD+A
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Hiven in the

Heartland

THEME ISSUES

Each LD+A monthly issue features a unique theme such as:
w LED applications

m emerging technologies

= retail lighting

w public works and infrastructure

= hospitality lighting

m street, fagade, and landscape lighting

Each topic is covered completely and authoritatively. Approaches
to these topics may include:;

case studies
» Q&A panel discussions
technology overviews
= how-to articles

Project case histories feature the work of the most prominent
lighting design firms in the world, such as Focus Lighting, Office for
Visual Interaction, Schuler Shook, Lighting Design Alliance, Arup,
The Lighting Practice, Speirs and Major Associates, and more.

COLUMNS & DEPARTMENTS

Rotating columns written by some of the industry’s leading
experts cover topics such as:

public policy = research
w energy/green design = LEDs ‘
careers and hiring = education
technology « lighting for the aging eye

LD+A also reports on the latest IES and industry news, products,
trends and events.
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SPECIAL ISSUES

= Lighting Equipment and Accessories Directory in March
(also online)—the source for readers to find the right
lighting-related products to meet their needs

LIGHTFAIR 2012 preview issue in April

LIGHTFAIR 2012 Show Directory—LD+A's “13th issue,”
distributed in May to more than 23,000 show attendees

= |ES lllumination Awards in November

— Harvey Ad Q Reader Survey, May 2011 issue

— Harvey Ad Q Reader Survey, May 2011 issue



LD'I'A READER PU RCHASE IN FLU ENCE 94% of all respondents reported having purchase influence in one or more of the following categories.*

The value of purchased, specified and/or recommended projects over the last year. PURCHASE INVOLVEMENT BY PRODUCT CATEGORY*

Ballasts & Transformers 14% Fluorescent Systems 12% Software 28%
Components/Reflectors 50% HID Systems 13% Meters 22% 2
Controls 76% Incandescent Systems 59% Maintenance 26% a
Daylighting Systems 53% Lamps—General N% Plasma Lighting 12% o
29% under $499,999 Decorative Sconces/Chandeliers/ Landscape Lighting/Street & Area 61% Task Lights/Table Lights 49% E
Cove Lights/Pendants 54% LED Lamps/Systems 69% Track Lights/Wallwashers/Accent Lights 59% a
Exit Signs/Emergency Lighting/Handrails 53% LED Luminaires 11% Troffers/Commercial Recessed
Fiber Optic & Remote Source Lighting 38% Luminaires—General 14% Downlights/Surface Fixtures 62%
14% $500,000-$999,000 "Source: Harvey Ad-Q Reader Survey, May 201 issue
PURCHASE INVOLVEMENT BY PRACTICE AREA*
Commercial/Office 18% Hospitality 54% Retail 62%
Education 65% Houses of Worship 46% Residential 49%
32 0/0 $1-5 million Entertainment/Theater 37% Industrial Lighting 56% Roadways 43%
Government 61% Museums/Exhibits 48% Sports 38%
Healthcare 55% Outdoor/Public Spaces 69% “Source: Harvey Ad-Q Reader Survey, May 2011 issue

21% $5 million +

LD+A has a unique and devoted subscriber base. Of all members surveyed, no more than 31% subscribe to a competing publication.*

4% no response UNIQUE READERSHIP

(044 I,
Architectural Lighting 3% "LD+A is a terrific magazine.
A ss. 1 2‘:; I keep all of my copies for reference later
LD+A HAS A FULLY PAID CIRCULATION ¢ = = r
Professional Lighting Design [ 15% and often bring articles to my customenrs
. . o H I"
21% of LD+A subscribers spent or recommended spending over $5 million* Flectrical Wholesaling o attention. Kﬂell up the gl'eat work!
Architectural Record [ | 8% SI]ec"icatinn Sales
Architect 8%

0 s Sy
32 /0 spent between $1 million and $5 million *Source: Harvey Ad-Q Reader Survey, May 2011 issue

Source: Harvey Ad Q Reader Survey, May 2011 issue



The average LD+A subscriber has purchased, specified and/or recommended an average of $1,462,264 in products or services
for projects over the last year.

JOB FUNCTIONS

President, Partner, Owner, Corporate Officer 24% Lighting Designer, Interior Designer/Consultant 20% Other (Specifications Director Project Development,

2 - Lamp Designer, Research Project Engineer,

enaral MansgayRroject Manager . Engineer/Architect {registered, electrical, lighting) ~ 20%  General Plant Manager, Sales, Facility Mar, etc)  19%
Product Manager/Product Engineer 17%

94% of all respondents reported having taken one or maore of the following actions during the past year as a result of
advertisements and/or articles in LD+A:**

=

n

5

LD+A IMPACT -

Bought and/or recommended the purchase Requested additional information from advertiser 35% 3

of Products or Services Advertised 46% Discussed an ad/article with someone else 63% s
Visited advertiser's web site 12% Referred an ad/article to someone else 54%

The average number of readers per copy for the May 2011 issue was 2.1 (1.1 pass-along readers + 1.0 for the subscriber).

EEREEEEERSEsss
- e EER R eE-
TR AR R RRREE RN

- - EEEEEEEEEEEREERERERE=E-.

- EehesEaEsEEEEEEas=
SEAAEENERGEERERRERRREREN

EEARERAEREAEEREEEREEEREEREREERRRN
SRR ERERERERRRER
SR AERAEREREARERERRRRRRERYN

o
L]
]
L]
.
L
L
]
L
=
.
o
o
]
L
L
a
L
L
a
|

- EEEEsEE,e.sREsEEsRsEss.-
- EREEEEe,E---
F'E T R R R N R E N OB R R R R R
- - e REEEsEEEEEEEE.-
Y R R R R R NN BN R
T TI AR ERRRRR DD D DD N
-EEEEEEEEAEEEREESERBREEE-
- AR A s EEERe e
- - EEEEESEEEEERERERRERERRe.
- EEEEEEEEEEEe. e
R EEEEEEEEEEEE e -
S ESEEESEEEERERERERRRE.
ESAAEEREREERRERRERRREERERE.
St S AEEEEEEEEEEREERERERERE.
SR AEEEEEEEEEREEREEERRERRRE.

Principal, Electrical Engineer
— Harvey Ad Q Reader Survey, May 2011 issue

President & CO0
— Harvey Ad Q Reader Survey, May 2011 issue




LD+A EDITORIAL CALENDAR 2012

IES Progress Report /LEDs for Interior Applications
11/21/11 11/28/1

Ad close Material close

Retail & Merchandise Lighting
12/21M1 1/312

Ad close Material close

2012 Lighting Equipment & Accessories Directory
1/23/12 1/30/12

Banus Distribution: Single copy sales and shows throughout the year

LIGHTFAIR 2012 Preview
271712 2/24/12

Ad clpse Material close

Exclusive Bonus Distribution: UGHTFAIR Fre-registrants

2012 Official On-Site Show Directary
2/23/12 3nnz

Ad close [Nk

Exclusive Distribution: UGHTFAIR 2012 Attendees. Directory placed in attendee
registration bags.

Museumns & Exhibits
Free Advertiser Research — 2012 Ad-Q Study
3/112 3/8/12

| close Material close

Exclusive Bonus Distribution: UGHTFAIR 2012 Attendees. Issue placed in attendee
registration bags.

Infrastructure and Public Works
4/23/12 4/30/12

Ad olose Maternial close

Hospitality/LIGHTFAIR 2012 Review
5/25/12 6/1/12

Ad close Viatenal ciose

LEDs for Exterior Applications
6/25/12 1/2/12

ClOse Vaterial close

Street, Fagade & Landscape Lighting
IES Annual Conference Preview
1/26/12 8/2/12

Ad close Viaterial close

Bonus Distribution: Street & Area Lighting Conference Attendees. SALC Exhibitars Qualify for a
Special Advertising Fackage

Technigues and Technologies: From Daylight to the Desktop
8/24/12 8/31/12

\d close Material close

IES Illumination Awards
9/21/12 9/28/12

Ad olose Material close

Benus Distribution: IES Annual Conference Attendees. Annual Conference Exhibitars qualify
far a Special Advertising Package.

Strategies for Relighting, Relamping and Retrofitting
10/22/12 10/29/12

Ad close viatenal ciose
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SPECIAL ADVERTISING OPPORTUNITIES

=n= Lighting __1
% Equipment
e Accessories
Directory

X

LIGHTING EQUIPMENT &
ACCESSORIES DIRECTORY

The March issue of LD+A, every year,
publishes the most comprehensive
manufacturer’s directory in the lighting
industry. The print version of the Lighting
Equipment & Accessories Directory in
LD+A also appears online at www.ies.

org/manufacturers/, giving your company

expanded exposure throughout the year.
A Basic company listing: FREE
(print & online).

Rates for enhanced listings

(print and online):

Bold Listing: $130

Company Logo: $230

Bold & Logo: $285

ONLINE LIGHTING EQUIPMENT

& ACCESSORIES DIRECTORY

Extra option: Add a link to your company
home page: $210 per year

For banner ad placement in the Directory,
see pg 15.

NEW PRODUCT GALLERY

Features new products and
technologies

Appears in the March issue and
LIGHTFAIR Show Directory

Ad size: '/s page in full color
Cost: $1040 (net dollars)

Includes production, type and color. Simply
send a color photograph of the product
and a brief 50 word description. LD+A staff
prepare the ad.

Special Offers: Place a product/
literature gallery ad in both the March issue
and LIGHTFAIR Show Directory: $1,560

Place a product/literature gallery ad in the

same issue with a full-page advertisement:

$260 (a 75% savings) for the gallery ad.

CLASSIFIED & PROFESSIONAL
ADVERTISEMENTS

Classified ads are non-commissionable.
For more information about classified

& professional advertisements, contact
Leslie Prestia (Iprestia@ies.org) for more
information.

Employment Opportunities: Restricted to
notices of available or desired employ-
ment. Copy will be typeset. Maximum
30-35 letters or spaces in each line.

Rates: First line in boldface: $26; each
additional line $15. Bordered Ad: $20.

Classified employment advertisements in
LD+A (print only) are FREE to IES Sustaining
Members. Maximum of 2 employment ads in
a given issue with a maximum of 17 typeset
lines (plus heading) per ad.

Above rates do not apply to the IES Online
Career Center. For posting job openings
online, see page 15.

Display Classified Advertisements:

Any classified advertisement containing
artwork, logo, etc. is available in '/, /4,

14, and /2 size page. Agency discount is
applicable to Display Classified Ads and are
offered at regular rates.

Professional Services  Rate per # of ads

Ads: Restricted 1x $140 9x $100

to professional
engineering, design or
consulting services.
Copy will be typeset.

IES ANNUAL CONFERENCE
PREVIEW ISSUE

September 2012

Advertise in the September issue and get
bonus distribution to attendees at the IES
Street and Area Conference. Plus, the issue
also carriers all the scheduling information
for the IES Annual Conference.

IES ANNUAL CONFERENCE

November 11-13, 2012

Minneapolis, MN

Once a year, hundreds of lighting
professionals gather at the IES Annual
Conference to learn about the latest
developments and advances in the
industry.

6x $110
Dimensions: 2 8" x 1 4"

Special Offer: 20% off on a full page
advertisement in the November issue of
LD+Ato tabletop exhibitors at the Annual
Conference (booth space is limited).

IES STREET & AREA

LIGHTING CONFERENCE

September 9-12, 2012

Miami, FL

Special Offer: 50% off LD+A's regular
advertising rates in the September SALC
show issue for exhibitors at SALC's 31st
conference (booth space is limited).

3x $120 12x$95

LD+A is the official show magazine of +

LIGHTFAIR INTERNATIONAL.

The April issue of LD+A will contain pre-show
coverage and will be mailed to pre-registrants of
the 2012 Show, in addition to regular subscribers.
The LD+A LIGHTFAIR Show Directory and the May
issue will be distributed to LIGHTFAIR attendees.

141

Additional advertising opportunities continue in
the July issue with a LIGHTFAIR review covering
LFI Innovation Awards, new products and industry
design awards.

LIGHTFAIR INTERNATIONAL offers advertising
space in its brochure, which mails to over 75,000
lighting professionals. The brochure provides Show
information such as the calendar of events; exhibitor
listing; conference overview; seminars; networking
events; hotel, travel, and registration; and more.

Special Offer: 50% off the LD+A earned rate (per
your insertion schedule) for placing a full or half
(horizontal) page ad in the LIGHTFAIR Attendee
Brochure if you have advertised in at least one

~ @ DA LIGHTFAIR-related issue of LD+A (April, May or July),
or the LIGHTFAIR Show Directory.

Special Offer: 50% off the earned advertising

rates (per your insertion schedule) in the Show

Directory for LD+A advertisers appearing in both the April and May
issues. Show Directory offer applies to LD+A ads of equal size and
color. Or, advertise in the Show Directory only at other special rates.
See “Show Directory Advertising Space Rates” on the left of this page.

LIGHTFAIR INTERNATIONAL 2011 SHOW DIRECTORY
ADVERTISING SPACE RATES

BW* Color
2-Page Spread $6,600 $8,160
Outside Back Cover n/a 5,460
Inside Front Cover n/a 5,240
Inside Back Cover n/a 4,950
Full Page 3,425 4,585
2/3 Page 2,730 3,845
1/2 Page 2,215 3,325
1/3 Page 1,585 2,695
1/4 Page 1,340 2,450
1/6 Page 1,090 2,205

*Add $500 for 2 color

Complimentary Counter Cards: Advertisers in LD+A LIGHTFAIR Show Directory, or the May 2012
issue of LD+A that have registered as exhibitors by press date will receive a complimentary
laminated counter card to display at the show. Your booth number will be stripped into your
advertisement upon request.

Insertion orders must be received by February 23, 2012, and materials must be
received by March 1, 2012.

Show Directory ad specifications are the same as LD+A.

Brochure advertising can only be purchased by LIGHTFAIR exhibitors
who purchase a four-color ad of equal size (full or half only), 4-color
ad in either the April, May or July issue of LD+A or the LIGHTFAIR
Show Directory.

LIGHTFAIR 2012 ATTENDEE
BROCHURE AD SPECIFICATIONS
Size Unit width height
LIGHTFAIR Full Page 8.5" n"
Full Page 8.75" 11.25"
w/ bleed: add 1/8" for bleed on all sides
Half Page 8.5" 5.5"
Half Page 8.75" 5.75"
w/bleed: add 1/8” for bleed on all sides

*Full and half page (horizontal) ads only: Please indicate final
crop marks, keep all copy/logos within 0.25" of trim size

INTERNATIONAL

Insertion orders must be received by November 18, 2011, and materials must be received by
December 2, 2011. Mail date: February 6, 2012

13
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Each month, LD+A's Products & Literature
section highlights the newest and most excit-
ing products.

Submit your new products in four color for
the LD+A e-report and for posting on
www.ies.org at no cost to you.

Simply send a press release and photograph
(300 dpi, 4C tiff is best) of your most innova-
tive new product(s) for consideration to:

ehall@ies.org (email preferred) or
Products/LD+A

attn: Elizabeth Hall,

Senior Associate Editor

120 Wall Street, 17th Floor

New York, NY 10005-4001

Use direct mail to supplement your LD+A
space advertising campaign. LD+A’s mail-
ing list consists of the IES membership.
All mailings subject to approval. For more
information and to order, contact: Leslie
Prestia. Call 212-248-5000 ext. 111 or email
Iprestia@ies.org. Minimum requirement:
5,000 names.

Discount & Payment Terms

A 15% commission is allowed to recognized
advertising agencies on space, color and
position— not allowable for reprints,
classified ads, product gallery ads, and
banner ads.

Billing Information
The following payment policies will be
strictly enforced:

Payment acceptable only in U.S. currency,
drawn on a U.S. bank.Payment of invoices is
required within thirty (30) days from receipt
of invoice. Agency discount will be forfeit-
ed if not paid within this time frame.

All past due invoices are subject to a finance
charge equal to 1.5% per month (18% APR)
of outstanding balance.

Creditor reserves the right to employ a
collection agency and/or attorneys to
collect past due charges; therefore, such
accounts will be subject to a reasonable
attorney/collection fee equal to twenty
percent (20%) of the outstanding balance.

All past due invoices will be subject to “short
rate.” Any past due invoice will be recalcu-
lated to the higher amount due for the fre-
quency actually printed. “Short rate” adjust-
ments will also be made for any change
downward in frequency agreement originally
contracted for, either written or verbal.

If the invoice will not be paid within thirty
days, you must contact LD+A’s accounting
department at 212-248-5000, ext. 104, or
these actions will be taken automatically.
Your cooperation is appreciated.

Publication & Closing Dates

No cancellations or changes in orders
accepted after closing dates. Publisher
reserves the right to use previous ad
materials at the publisher’s discretion if new
materials are not received by deadline. See
page 9 for close dates.

General Policy

All advertising is subject to approval.
Publisher reserves the right to reject any
advertisement considered unacceptable.

The advertiser agrees to indemnify and
hold harmless the publisher, its officers,
or employees against any and all claims
and/or expenses resulting from the
unauthorized use in, or in connection with,
this advertising, or any name, photograph,
sketch, or words protected by patents,
copyright, or trademark registration.

The publisher is not responsible for errors in
the advertiser’s index. IES reserves the right
to change any rate or provision upon notice.

Mailing Instructions

Send all advertising materials and instruc-
tions including contracts, insertion orders
and other correspondence to:

LD+A Advertising/

Production Department

120 Wall Street, 17th Floor

New York, NY 10005-4001

Phone: 212-248-5000, ext. 111;
Fax: 212-248-5017/5018;

Email: Iprestia@ies.org (advertising)
ptarricone@ies.org (editorial)

Reprint Services

For LD+A reprints or PDFs (for website
postings) contact The Reprint Department
at 800-259-0470 or Info@reprintdept.

com or the IES at 212-248-5000, ext. 111 or
Iprestia@ies.org.

(NEW)

Audience: 24,000 lighting professionals
(including IES members)

Frequency: Monthly, broadcasts mid-month
Content:

Industry news

New products announcements with
photos

One longer item on a “hot” Industry
Trend

A preview of the nextissue of LD+A

A survey question in each issue
(Results will appear in the next issue of
the newsletter.)

ONE EXCLUSIVE SPONSORSHIP
AVAILABLE PER NEWSLETTER

Frequency Rates (maximum 6 per year)
1x $5,295 3x $4,825 6x $4,470

File Specs: 633 x 80 maximum pixels,

40 kilobytes maximum memory, Adobe®
Flash® accepted.

Reservation Close: 15th of the prior month
Materials: Close 1st of the month
Reporting: Emails sent* Open rate * Clicks
on sponsorship ad

URL: www.ies.org/lda/e-newsletter/e-report

A 15% commission is allowed to recognized
advertising agencies. (Does not apply to
IES website banner ads)

Recipient of the 2009 Synergy Award in the
Cyberspace: Professional Category from the

New York Society of Association Executives

The IES web site offers advertisers a wealth
of quality prospects—at www.ies.org.

The IES web site records each month an
average of more than:

22,300 unique visitors
101,000 page views
January-July 2011 using Google Analytics

Banner ads give you an audience of leading
lighting professionals for an entire month at
alow price. There are a variety of options
below. Placement is on a first-come, first-
served basis. All banner ads are 72 dpi

in JPG or GIF formats. Max. 30 Kb. Flash
animation accepted. Max. 40 Kb.

Rates: $450 per month; $4050 per year
($1350 savings); $2460 per 6 months ($340
savings). Prices are in net dollars.

Special Offer: FREE banner ad to advertisers
running a full-page print ad in LD+A for the
month in which the print ad appears.

Offers product and contact information
about lighting manufacturers.

Pixel Size: 468 x 60
see page 12

The navigation bar at the top of a newly
revised IES home page links visitors to
landing pages that accept banner ads:
Awards, About IES, Education, and LEUKOS.
Three boxes are available on each page for
ads on the bottom portion of these pages.

Pixel Size: 210 x 200

Place your banner ad in the editorial context
of LD+A hot topics that are relevant to your
product. Topics include:

LED Testing & Application
Lighting Research & Education
Sustainable Design

Lamps & Fixtures in the Field

Pixel Sizes:

Top Banner: 665 x 60
Bottom Banner: 468 x 60
Skyscraper: 120 x 600
Vertical Banner: 120 x 240

Top Banner ad
|

[ee—

\
NEW Banner ad

NEW

Left Panel Banner Ad

(all pages except home page)

Position: lower left Pixel Size: 240 x 400
Rate: $1125/month

Banner Ad Submissions: Contact Leslie
Prestia, IES, 120 Wall Street, 17th Floor,
New York, NY 10005, 212-248-5000, ext 111,
or email Iprestia@ies.org.

Reach the right people with your employment
opportunities.

Post your job at: http://careercenter.ies.org
Rates: $250/month for IES Members; $350/
month for non-members. Contact Leslie
Prestia for more information. To advertise a

jobin LD+A, see page 12. 5
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JOIN OUR GROWING LIST OF ADVERTISERS

3G Lighting

ALP Lighting

AC Lighting

Acuity Brands Lighting
ALANOD

Alera Lighting

Allscape Lighting
Almeco

Alumen8

American Bright Optoelectronics Corp
Amerlux

Anofol

Antares Lighting
Apoges Translite

ARC Lighting

Baero

Baltin & Associates
Barn Light Electric
Bartco Lighting
Beta-Calco

BetalED

Bill Brown Sales, Co.
BJB Electric

Canadian Standards Assoc
Canlyte

Carclo Technical Plastics
Carmanah
Chauvet/llluminare

Cole Lighting

Color Kinetics

Columbia Lighting
Concealite Emergency Lighting

Con-Tech Lighting
Cooper Controls
Cooper Lighting

Cree Lighting

Crestron Electronics
Data Display Products
Daybrite/Capri/Omega
Delta Light
Designplan Lighting
DMF Lighting

Dual Lite

Eagle Glass

Eclipse Lighting Inc
Electronic Theatre Controls
Elite Lighting

Emergi Lite

Energie

Energy Focus, Inc.

Etco

Evonik Cyro, LLC

Eye Lighting

Finelite

Florida Power & Light
Focal Point

Fulham Inc

Full Spectrum Solutions
Functional Devices
Future Lighting Solutions
GE Lighting

Gigmark

Gotham Lighting
Heatron

Havells

Hinkley Lighting Inc
Holophane

Hubbell Lighting

Hunza Lighting

Hydrel

iGuzzini North America
Illuminations Lighting Design
Insight Lighting

Intematix

Intense Lighting

lota Engineering

JJI Lighting

Juno Lighting

Kim Lighting

King Luminaires/Stresscrete
Kramer Lighting

Lambda Research Corporation
Landscape Forms

LBL Lighting

Ledalite Architectural Products
LEDirect

LEDtronics

Lee Filters

Leotek Electronics Corp
Leviton Lighting Management Systems
Leviton Manufacturing
Lightech Electronics NA Inc
Lightech Inc

Lighting Analysts Inc
Lightolier

Lightolier Cantrols

Litecontrol

Litetronics Intl

Lithonia Lighting

LS| Industries

Lumec

Lumecon

Lumenpulse

Lumex

Luxim

Lutron Electronics

Mark Architectural Lighting
Martin Professional A/S
Maxlite

Mechoshade Systems, Inc.
Megaman America
Meteor Solar LED Lighting
Messe Frankfurt

Modulite

MP Lighting

NEDAP

Neotek Inc

Nexxus Lighting

Nichia America

Nihon Keizai Shimbun Inc
Nora Lighting

NoUVIR Research

OnSpex

Osram Sylvania

Panasonic Electric Works
Pathway the Lighting Source
Peerless Lighting

Pexco Lighting

Phantom Lighting

Philips Lighting Company

Philips Emergency Lighting
Philips Lumileds Lighting
Philips Roadway Lighting
Phoenix Lighting
Pinnacle Architectural Lighting
PLC Multipoint

PMC Lighting

Precision Architectural Lighting
Prescolite

Prisma Lighting

Qualite

RAB Lighting

Rambusch Lighting
Rejuvenation
Renaissance Lighting
Rize Enterprises
Robertson Worldwide
ROHM Electronics

Ruud Lighting

Samsung LED

Schneider Electric
Schreder Lighting LLC
Sea Gull Lighting

Sensor Switch

Sentry Electric Corp
Seoul Semiconductor
Signtex Inc.

Sistemalux

SLP Lighting

Spectrum Lighting

Spero Lighting

SPI Lighting Inc

Spring City Electrical Manufacturing

Sternberg Lighting

Strategies Unlimited
Structura

Stylmark

Targetti Poulsen, USA

Tech Lighting

Tempo Industries

Tersen Lighting

The Bodine Ca

The Cooke Corporation

The Lighting Quotient

The Pompeo Group

The Original Cast Lighting Co.
Thomas & Betts

Thomas Research Products
Times Square Lighting

TMB

TMS Lighting

Toshiba LED Lighting Division
TVA

Ultrasave Lighting

Universal Lighting Technologies
Ushio America

US Emergency Lighting
Valmont

Venture Lighting International
Virginia Optoelectronics

Visa Lighting

Vision 3 Lighting

WAC Lighting

WAGO Corp

Waldmann Lighting

Watt Stopper/Legrand

White Optics
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