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Ballasts & Transformers	 74%

Components/Reflectors	 50% 

Controls 	 76%

Daylighting Systems 	 53%

Decorative Sconces/Chandeliers/ 
Cove Lights/Pendants  	 54%

Exit Signs/Emergency Lighting/Handrails	 53%
Fiber Optic & Remote Source Lighting	 38%

Fluorescent Systems 	 72%

HID Systems 	 73%

Incandescent Systems 	 59%

Lamps–General	 71%

Landscape Lighting/Street & Area	 61% 

LED Lamps/Systems 	 69%

LED Luminaires 	 77%

Luminaires–General	 74%

Software	 28%

Meters	 22%

Maintenance	 26%

Plasma Lighting	 12% 

Task Lights/Table Lights	 49%

Track Lights/Wallwashers/Accent Lights	 59%

Troffers/Commercial Recessed 
Downlights/Surface Fixtures 	 62%

94% of all respondents reported having purchase influence in one or more of the following categories.* 

Purchase Involvement by Product Category*

Commercial/Office	 78%

Education	 65%

Entertainment/Theater	 37%

Government	 61%

Healthcare	 55%

Hospitality	 54%

Houses of Worship	 46%

Industrial Lighting	 56%

Museums/Exhibits	 48%

Outdoor/Public Spaces	 69%

Retail	 62%

Residential	 49% 

Roadways	 43%

Sports	 38%

Purchase Involvement by Practice area*

LD+A has a unique and devoted subscriber base. Of all members surveyed, no more than 31% subscribe to a competing publication.*  

LD+A 	 100%

Architectural Lighting 	 31%

Architectural SSL	 26%

EC&M 	 21%

Professional Lighting Design	 15%

Electrical Wholesaling	 9%

Architectural Record 	 8%

Architect  	 8%

Unique readership

 “LD+A is a terrific magazine.   
I keep all of my copies for reference later 
and often bring articles to my customers’ 

attention. Keep up the great work!”  
Specification Sales

*Source: Harvey Ad-Q Reader Survey, May 2011 issue

*Source: Harvey Ad-Q Reader Survey, May 2011 issue

*Source: Harvey Ad-Q Reader Survey, May 2011 issue

5

29% under $499,999

14%  $500,000-$999,000

32%  $1-5 million

21%  $5 million +

4%  no response

LD+A has a fully paid circulation

21% of LD+A subscribers spent or recommended spending over $5 million*

32% spent between $1 million and $5 million*

LD+A Reader Purchase influence

Source: Harvey Ad Q Reader Survey, May 2011 issue

The value of purchased, specified and/or recommended projects over the last year.

Subscribers
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Lighting Equipment & 
Accessories Directory 
The March issue of LD+A, every year, 
publishes the most comprehensive 
manufacturer’s directory in the lighting 
industry. The print version of the Lighting 
Equipment & Accessories Directory in 
LD+A also appears online at www.ies.
org/manufacturers/, giving your company 
expanded exposure throughout the year. 

A Basic company listing: FREE  
(print & online). 
Rates for enhanced listings 
(print and online):

Bold Listing: $130 
Company Logo: $230
Bold & Logo: $285

Online Lighting Equipment  
& Accessories Directory
Extra option: Add a link to your company 
home page: $210 per year

For banner ad placement in the Directory, 
see pg 15.

New Product Gallery      
n	 	Features new products and 

technologies

n	 	Appears in the March issue and 
LIGHTFAIR Show Directory

Ad size: 1 ⁄6  page in full color
Cost: $1040 (net dollars)

Includes production, type and color. Simply 
send a color photograph of the product 
and a brief 50 word description. LD+A staff 
prepare the ad.

Special Offers: Place a product/
literature gallery ad in both the March issue 
and LIGHTFAIR Show Directory: $1,560

Place a product/literature gallery ad in the 
same issue with a full-page advertisement: 
$260 (a 75% savings) for the gallery ad.

Classified & Professional  
Advertisements
Classified ads are non-commissionable. 
For more information about classified 
& professional advertisements, contact 
Leslie Prestia (lprestia@ies.org) for more 
information. 

Employment Opportunities: Restricted to 
notices of available or desired employ-
ment. Copy will be typeset. Maximum 
30-35 letters or spaces in each line.

Rates: First line in boldface: $26; each 
additional line $15. Bordered Ad: $20.

Classified employment advertisements in 
LD+A (print only) are FREE to IES Sustaining 
Members. Maximum of 2 employment ads in 
a given issue with a maximum of 17 typeset 
lines (plus heading) per ad.

Above rates do not apply to the IES Online 
Career Center. For posting job openings 
online, see page 15.

Display Classified Advertisements: 
Any classified advertisement containing 
artwork, logo, etc. is available in 1 ⁄6, 1 ⁄4, 
1 ⁄3, and 1 ⁄2 size page. Agency discount is 
applicable to Display Classified Ads and are 
offered at regular rates.

Professional Services 
Ads: Restricted 
to professional 
engineering, design or 
consulting services. 
Copy will be typeset.

IES Annual Conference  
Preview Issue
September 2012 
Advertise in the September issue and get 
bonus distribution to attendees at the IES 
Street and Area Conference. Plus, the issue 
also carriers all the scheduling information 
for the IES Annual Conference.

IES Annual Conference  
November 11-13, 2012 
Minneapolis, MN
Once a year, hundreds of lighting 
professionals gather at the IES Annual 
Conference to learn about the latest 
developments and advances in the 
industry.  

Special Offer: 20% off on a full page 
advertisement in the November issue of 
LD+A to tabletop exhibitors at the Annual 
Conference (booth space is limited).

IES Street & Area  
Lighting Conference 
September 9-12, 2012 
Miami, FL 
Special Offer: 50% off LD+A’s regular 
advertising rates in the September SALC 
show issue for exhibitors at SALC’s 31st 
conference (booth space is limited).

Special Advertising Opportunities
LIGHTFAIR International  
May 9-11, 2012     Las Vegas, NV
LD+A is the official show magazine of 
LIGHTFAIR INTERNATIONAL.

The April issue of LD+A will contain pre-show 
coverage and will be mailed to pre-registrants of 
the 2012 Show, in addition to regular subscribers. 
The LD+A  LIGHTFAIR Show Directory and the May 
issue will be distributed to LIGHTFAIR attendees. 

Additional advertising opportunities continue in 
the July issue with a LIGHTFAIR review covering 
LFI Innovation Awards, new products and industry 
design awards.

Special Offer: 50% off the earned advertising 
rates (per your insertion schedule) in the Show  
Directory for LD+A advertisers appearing in both the April and May 
issues.  Show Directory offer applies to LD+A ads of equal size and 
color. Or, advertise in the Show Directory only at other special rates. 
See “Show Directory Advertising Space Rates” on the left of this page.

LIGHTFAIR INTERNATIONAL 2012  
Attendee BROCHURE
LIGHTFAIR INTERNATIONAL offers advertising 
space in its brochure, which mails to over 75,000 
lighting professionals. The brochure provides Show 
information such as the calendar of events; exhibitor 
listing; conference overview; seminars; networking 
events; hotel, travel, and registration; and more.  

Special Offer: 50% off  the LD+A earned rate (per 
your insertion schedule) for placing a full or half 
(horizontal) page ad in the LIGHTFAIR Attendee 
Brochure if you have advertised in at least one 
LIGHTFAIR-related issue of LD+A (April, May or July), 
or the LIGHTFAIR Show Directory. 

Brochure advertising can only be purchased by LIGHTFAIR exhibitors 
who purchase a four-color ad of equal size (full or half only), 4-color 
ad in either the April, May or July issue of LD+A or the LIGHTFAIR 
Show Directory.  

LIGHTFAIR INTERNATIONAL 2011 Show Directory 
Advertising Space Rates 

	 BW*	 Color

2-Page Spread	 $6,600	 $8,160

Outside Back Cover	       n/a	  5,460

Inside Front Cover	       n/a 	               5,240

Inside Back Cover	       n/a	   4,950

Full Page	    3,425	   4,585

2/3 Page	   2,730	   3,845

1/2 Page	   2,215  	   3,325

1/3 Page	     1,585 	   2,695

1/4 Page	 1,340	   2,450

1/6 Page	   1,090	   2,205
		  *Add $500 for 2 color

Complimentary Counter Cards: Advertisers in LD+A LIGHTFAIR Show Directory, or the May 2012 
issue of LD+A that have registered as exhibitors by press date will receive a complimentary 
laminated counter card to display at the show. Your booth number will be stripped into your 
advertisement upon request.

Insertion orders must be received by February 23, 2012, and materials must be 
received by March 1, 2012.  
Show Directory ad specifications are the same as LD+A.
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Size Unit	 width	 height

Full Page	 8.5”	 11”

Full Page	 8.75”	 11.25” 
w/ bleed:	 add 1/8” for bleed on all sides 

Half Page	 8.5”	 5.5”

Half Page	 8.75” 	 5.75” 
w/bleed:	 add 1/8” for bleed on all sides 

*	Full and half page (horizontal) ads only: Please indicate final  
	crop marks, keep all copy/logos within 0.25” of trim size

Insertion orders must be received by November 18, 2011, and materials must be received by 
December 2, 2011.  Mail date: February 6, 2012

Lightfair 2012 Attendee 
Brochure Ad Specifications
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1x	 $140
3x	 $120
6x	 $110

9x	 $100
12x	$95

Rate per # of ads

Dimensions: 2 7⁄8“x 1 1⁄2“
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Products & Literature
Each month, LD+A’s Products & Literature 
section highlights the newest and most excit-
ing products. 
Submit your new products in four color for 
the LD+A e-report and for posting on 
www.ies.org at no cost to you.

Simply send a press release and photograph 
(300 dpi, 4C tiff is best) of your most innova-
tive new product(s) for consideration to:

ehall@ies.org (email preferred) or 
Products/LD+A
attn: Elizabeth Hall,  
Senior Associate Editor 
120 Wall Street, 17th Floor 
New York, NY 10005-4001

LD+A Subscriber Mailing List
Use direct mail to supplement your LD+A  
space advertising campaign. LD+A’s mail-
ing list consists of the IES membership. 
All mailings subject to approval. For more 
information and to order, contact: Leslie 
Prestia. Call 212-248-5000 ext. 111 or email 
lprestia@ies.org. Minimum requirement: 
5,000 names.

General Information
Discount & Payment Terms 
A 15% commission is allowed to recognized 
advertising agencies on space, color and 
position— not allowable for reprints, 
classified ads, product gallery ads, and 
banner ads.

Billing Information 
The following payment policies will be 
strictly enforced:

Payment acceptable only in U.S. currency, 
drawn on a U.S. bank.Payment of invoices is 
required within thirty (30) days from receipt 
of invoice. Agency discount will be forfeit-
ed if not paid within this time frame.

All past due invoices are subject to a finance 
charge equal to 1.5% per month (18% APR) 
of outstanding balance.

Creditor reserves the right to employ a 
collection agency and/or attorneys to 
collect past due charges; therefore, such 
accounts will be subject to a reasonable 
attorney/collection fee equal to twenty 
percent (20%) of the outstanding balance.

All past due invoices will be subject to “short 
rate.” Any past due invoice will be recalcu-
lated to the higher amount due for the fre-
quency actually printed. “Short rate” adjust-
ments will also be made for any change 
downward in frequency agreement originally 
contracted for, either written or verbal.

If the invoice will not be paid within thirty 
days, you must contact LD+A’s accounting 
department at 212-248-5000, ext. 104, or 
these actions will be taken automatically. 
Your cooperation is appreciated.

Publication & Closing Dates 
No cancellations or changes in orders 
accepted after closing dates. Publisher 
reserves the right to use previous ad 
materials at the publisher’s discretion if new 
materials are not received by deadline. See 
page 9 for close dates.

General Policy 
All advertising is subject to approval. 
Publisher reserves the right to reject any 
advertisement considered unacceptable.

The advertiser agrees to indemnify and 
hold harmless the publisher, its officers, 
or employees against any and all claims 
and/or expenses resulting from the 
unauthorized use in, or in connection with, 
this advertising, or any name, photograph, 
sketch, or words protected by patents, 
copyright, or trademark registration.

The publisher is not responsible for errors in 
the advertiser’s index. IES reserves the right 
to change any rate or provision upon notice.

Mailing Instructions 
Send all advertising materials and instruc-
tions including contracts, insertion orders 
and other correspondence to:

LD+A Advertising/
Production Department 
120 Wall Street, 17th Floor 
New York, NY 10005-4001 
Phone: 212-248-5000, ext. 111; 
Fax: 212-248-5017/5018; 
Email: lprestia@ies.org (advertising) 
ptarricone@ies.org (editorial)

Reprint Services 
For LD+A reprints or PDFs (for website 
postings) contact The Reprint Department 
at 800-259-0470 or Info@reprintdept.
com or the IES at 212-248-5000, ext. 111 or 
lprestia@ies.org.

LD+A e-report (NEW)
Audience: 24,000 lighting professionals 
(including IES members) 
Frequency: Monthly, broadcasts mid-month
Content: 
n	 Industry news 
n	 New products announcements with 
	 photos  
n	 One longer item on a “hot” Industry 
	 Trend  
n	 A preview of the next issue of LD+A 
n 	 A survey question in each issue 	
	 (Results will appear in the next issue of  
	 the newsletter.)

ONE EXCLUSIVE SPONSORSHIP 
AVAILABLE PER NEWSLETTER

Frequency Rates (maximum 6 per year) 
1x $5,295   3x $4,825   6x $4,470

File Specs: 633 x 80 maximum pixels, 
40 kilobytes maximum memory, Adobe® 
Flash® accepted. 
Reservation Close: 15th of the prior month 
Materials: Close 1st of the month
Reporting: Emails sent • Open rate • Clicks 
on sponsorship ad 
URL: www.ies.org/lda/e-newsletter/e-report

A 15% commission is allowed to recognized 
advertising agencies. (Does not apply to 
IES website banner ads) 

Online Advertising at  
www.ies.org
Recipient of the 2009 Synergy Award in the 
Cyberspace: Professional Category from the  
New York Society of Association Executives

The IES web site offers advertisers a wealth 
of quality prospects—at www.ies.org. 

The IES web site records each month an 
average of more than:

n	 22,300 unique visitors
n	 101,000 page views
January-July 2011 using Google Analytics

Banner Advertisements
Banner ads give you an audience of leading 
lighting professionals for an entire month at 
a low price. There are a variety of options 
below. Placement is on a first-come, first-
served basis.  All banner ads are 72 dpi 
in JPG or GIF formats. Max. 30 Kb.  Flash 
animation accepted. Max. 40 Kb.

Rates:  $450 per month; $4050 per year 
($1350 savings); $2460 per 6 months ($340 
savings).  Prices are in net dollars.  

Special Offer:  FREE banner ad to advertisers 
running a full-page print ad in LD+A for the 
month in which the print ad appears.

Manufacturers’ Directory
Offers product and contact information 
about lighting manufacturers.

Pixel Size: 468 x 60
see page 12

Web Site Landing Pages
The navigation bar at the top of a newly 
revised IES home page links visitors to 
landing pages that accept banner ads: 
Awards, About IES, Education, and LEUKOS. 
Three boxes are available on each page for 
ads on the bottom portion of these pages.

Pixel Size: 210 x 200

LD+A Hot Topics
Place your banner ad in the editorial context 
of LD+A hot topics that are relevant to your 
product. Topics include:

n	 LED Testing & Application
n	 Lighting Research & Education
n	 Sustainable Design
n	 Lamps & Fixtures in the Field

Pixel Sizes:  	
Top Banner: 665 x 60 
Bottom Banner: 468 x 60 
Skyscraper: 120 x 600 
Vertical Banner: 120 x 240

NEW
Left Panel Banner Ad  
(all pages except home page) 
Position: lower left   Pixel Size: 240 x 400
Rate: $1125/month
Banner Ad Submissions:  Contact Leslie 
Prestia, IES, 120 Wall Street, 17th Floor,  
New York, NY 10005, 212-248-5000 , ext 111, 
or email lprestia@ies.org.

IES ONLINE CAREER CENTER
Reach the right people with your employment 
opportunities.
Post your job at: http://careercenter.ies.org
Rates: $250/month for IES Members; $350/
month for non-members. Contact Leslie 
Prestia for more information. To advertise a 
job in LD+A, see page 12.
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Northeast/ 
Mid-Atlantic 
Brett Goldfine 
Sage Publications 
2455 Teller Road 
Thousand Oaks, CA 91320

(215) 939-7680 
(805) 375-5282 (fax) 
brett.goldfine@sagepub.com

States serviced: CT, DE, MA, 
MD, ME, NC, NH, NJ, NY, PA, 
RI, VA, VT, Wash DC

South/Midwest 
Bill Middleton 
Middleton Media 
561 Robin Lane 
Marietta, GA 30067 
770-973-9190 
770-565-7013 (fax) 
midmedia@aol.com

States serviced: AL, AR, FL, 
GA, IA, IL, IN, KS, KY, LA, MI, 
MN, MO, MS, ND, NE, OH, OK, 
SC, SD, TN, TX, WI, WV and 
Eastern Canada

West 
Amanda Daniel 
Mohanna Sales Representatives 
305 W. Spring Creek Pkwy 
Building C, Suite 101 
Plano, TX 75023 
214-291-3657 
972-985-8069 (fax) 
amanda@mohanna.com

States serviced: AK, AZ, CA, 
CO, HI, ID, MT, NM, NV, OR, 
UT, WA, WY, and Western 
Canada

William Hanley, CAE 
Publisher

Paul Tarricone 
Editor/Associate Publisher

Elizabeth R. Hall 
Senior Associate Editor

Roslyn Lowe 
Assistant Editor

Samuel Fontanez 
Art Director

Petra Domingo 
Associate Art Director

Clayton Gordon 
Marketing Manager

Leslie Prestia 
Advertising Coordinator

LD+A Advertising LD+A Magazine

Lighting Design + Application
120 Wall St., Floor 17
New York, NY 10005

Send all materials to: 
Leslie Prestia, Advertising Coordinator 
LD+A Magazine 
120 Wall Street, 17th Floor 
New York, NY 10005-4001 
212-248-5000 ext. 111   212-248-5017/18 (fax) 
No cancellations will be accepted after the closing date.

Submittal Information 

PHOTO CREDITS 
Front Cover: 
©iStockphoto.com/BingoPixel, 
ymgerman, track5, dizign54, 
RapidEye, abstrand, Lya_Cattel, 
Ever, Sisoje, Nikada, sebastian-julian, 
wingmar, andrearoad, chinaface, 
nikitje, tulcarion, xxz114, hakinci, 
rodho, OGphoto, shansekala, 
laughingmango, Silasyeung, 
ranplett, melhi, txpeter, 4X-image, 
cozyta, lucmena, piovesempre, 
Ladida, Bim, robcocquyt, saturar, 
webphotographeer, tomograf, xyno 

Inside Front Cover: 
©iStockphoto.com/ellusion, 
chinaface, tc397, alienforce, 
Bim, 13441406, PhotoTalk, 
bukitdamansara, macroworld, 
A330Pilot, BrendanHunter, perets, 
halfstring, Kubrak78, BrendanHunter, 
barsik, Nikada, Brasil2, ferrantraite, 
mstepanov

Page 7:
New Temple in Ekoin   Tokyo
Designers:  Yukio Onoda,  

Eri Takeyama, Kahori Mori— 
Iris Associates

Owner: Ekoin
Photos: Toshio Kaneko

Page 8:
Science Storms at the Museum of 

Science and Industry
Designers: Paul Gregory, JR Krauza, 

Joshua Spitzig, Dan Henry, 
Kenneth Schutz—Focus Lighting; 
Jack Pascarosa, Shari Berman—
Evidence Design

Photo: J.B. Spector, Museum of 
Science and Industry

Pages 15-16:
©iStockphoto.com/Silasyeung

Backcover, Top right:
Happo-en Hakuhoukan, Tokyo
Designers: Masanobu Takeishi,  

Yuko Hashimoto
Photo: Masanobu Takeishi  and 

Nacása & Partners Inc.

Backcover, Bottom left:
©iStockphoto.com/chinaface




